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APR Brand Strategy and Management Workshop sf] nflu v'Nnf cf≈jfg . 
 

pk/f]Qm ;DaGwdf APR, WOSM n] cfufdL 4 – 7 June 2024 ;Dd Ratchathewi, Bangkok, Thailand df 
cfof]hgf x'g] "APR Brand Strategy and Management Workshop" df efu lng g]kfn :sfp6nfO{ lgdGq0ff 
k|fKt x'g cfPsf] Joxf]/f ;xif{ hfgsf/L u/fpb5' . 
pQm sfo{qmddf tkl;n adf]lhdsf] dfkb08 k"/f ePsf cfk\mg} vr{df ;xefuL x'g rfxg] !* jif{ dflysf 
/f]e/÷/]Gh/÷:sfp6/x?sf] gfdfjnL ldlt @)*) df3 @( ut] leq g]kfn :sfp6 /fli6«o k|wfg sfof{no, n}grf}/df cfO{k'Ug] 

ul/ k7fO{ lbg x'g cg'/f]w ub{5' . ;xefuL x'g] ;Dk"0f{ /f]e/, /]Gh/ tyf :sfp6 df:6/x?sf] cf=a= )&(.)*) 
g]kfn :sfp6 cgnfO{g btf{ gljs/0f kf]6{ndf clgjfo{ btf{ ePsf] x'g' kg]{5 . 
 

lj:t[t sfo{qmd 
Date 4 – 7 June 2024, with Sub-Committee Meeting on 3 June 2023  

Venue In-person at Asia Hotel, Ratchathewi, Bangkok, Thailand  

Aim and 
Objectives 

This workshop is aimed at setting up brand management strategies for NSOs in the Region. 
It also aims to share brand successes and best practices of NSOs within the Region. At the 
end of the workshop, which will last three full days, participants will be able to:  
 Understand Scout brand’s core values, personality, and positioning that can be 

communicated to Scouts, both young and adults, and other external stakeholders.  
 Identify the role of branding in achieving the organization’s overall goals, including 

clear and measurable brand objectives, and developing plans to achieve those 
objectives.  

 Create a brand management plan to manage their brand on an ongoing basis that 
includes strategies for communicating the brand, brand consistency, and measuring 
brand performance. 

Registration 
Fee  

USD 250.00 per participant & Admin Charge NPR 2500 per person. 
Fee covers accommodation (twin sharing), food for the workshop duration, airport reception, 
transfer from airport to the venue and back, educational tour within workshop, and materials. 

Working 
Language 

The working language of the summit will be English. The participants who are able to 
understand and take an active part in discussions in English. The medium of instructions and 
inputs will also be in English. 

Target 
Participants 

Engaged with branding, communications, marketing, Scouting profile, and other related work 
to public relations. 
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1. General Information [https://shorturl.at/wKOR5 ] 
2. Application Form [https://forms.gle/DXEKPP8NyKUfvPDU6] 
3. Online Membership Registration Portal [https://online.nepalscouts.org/dashboard] 
4. Online Membership Registration Process [https://bit.ly/3uWXcs8] 
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